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Charlie Brown, Snoopy, Lucy, Linus and the rest of the beloved PEANUTS Gang make their big-screen debut, like they’ve never been seen before, in state of the art 3D animation.  Charlie Brown, the world’s most beloved underdog, embarks upon an epic and heroic quest, while his best pal, the lovable beagle Snoopy, takes to the skies to pursue his arch-nemesis, the Red Baron.  From the imagination of Charles M. Schulz and the creators of the ICE AGE films, THE PEANUTS MOVIE will prove that every underdog has his day.

THE LEGACY OF CHARLES M. SCHULZ
On October 2, 1950, Charles M. Schulz introduced the characters of Charlie Brown, Shermy and Patty in just seven newspapers, launching a 50-year journey for the cartoonist that forever changed the landscape of popular culture and humor.  Schulz’s comic strip was hailed as one of the greatest of the twentieth century, and his characters launched a bona-fide industry, while providing a much-needed voice for the underdog, via Charlie Brown.  
Charlie Brown holds a unique position in pop culture.  He has the distinction of being the only PEANUTS character to appear in both the first comic strip on October 2 1950, and in the last strip on February 13, 2000.  (Snoopy did not make an appearance until October 4, 1950).  
Through all of life’s trials and tribulations—including a kite-eating tree, a losing baseball streak or the blunt advice of Lucy Van Pelt—Charlie Brown persevered.  His eternal optimism gave us hope, which made him relatable to readers all over the world. 
“Charlie Brown gets referred to as a loser all the time,” laments Craig Schulz, the son of Charles M. Schulz and one of THE PEANUTS MOVIE’s writers and producers.  “But in reality, Charlie Brown is a winner because he never gives up.  We all lose a lot more than we win, and who better than Charlie Brown to teach us that?”
With a knack for social commentary, Charles M. Schulz created characters and storylines rich with wit, sarcasm, humor and heart.  In the mid-1960s, he introduced the character of Peppermint Patty.  A tomboy at heart, she excelled in sports.  In the 21st century, that seems par for the course, but in the 1960s, the introduction of girls playing sports on the same team as boys was nearly a decade ahead of its time.  A few years later, in 1968, Schulz introduced the first black character to the strip, Franklin, as a classmate and teammate of Peppermint Patty and Marcie.  
Schulz put into just four panels the world he saw unfolding around him.  “I always thought of my dad as the great observer,” recalls Craig Schulz.  “No matter where he was or what he was doing, he would find a comic strip in the moment.  He never missed an opportunity to tell a story.”
Without realizing it, Charles Schulz had the uncanny ability to seamlessly weave relevant topics into the panels of his strip as if they were self-evident.  “Through it all my dad never took advantage of his position.  In 50 years, he never turned cynical about the world around him and that paid off.  People genuinely care about these characters,” says Craig Schulz.
The universal appeal of all PEANUTS characters—encompassing Charlie Brown’s eternal underdog status, Linus’ heart, Franklin’s philosophy, Marcie’s introspection, Lucy’s crabbiness, Sally’s unrequited affection for her Sweet Babboo Linus, and Snoopy’s many personas— is the reason the strip and its characters have remained relevant as PEANUTS celebrates its 65th anniversary this year.  
When PEANTUS completed its run in 2000, the strip had an estimated readership of over 350 million, and appeared in 2,600 newspapers, representing 21 countries around the world.  With a combined grand total of 17,897 strips, each one drawn, inked and lettered by Schulz (15,391 daily; 2,506 Sunday), comic reprints continue in syndication, reaching new readers every day.    
This year, that legacy continues with the return of the PEANUTS Gang to the big screen, in THE PEANUTS MOVIE. 

YOU’RE GOING TO THE BIG SCREEN, CHARLIE BROWN
Over the years, many studios had pursued a big screen version of PEANUTS, but the Schulz family resisted.  Their thinking began to change when director Steve Martino expressed his passion and ideas for the project.  Moreover, Craig Schulz had admired Martino’s work, including the way his film Dr. Seuss’ Horton Hears a Who! was true to the style of Dr. Seuss.
In 2012, Schulz phoned Fox Animation Studios executive Ralph Millero to say that he had a script that he had written with his son Bryan Schulz and the younger Schulz’s writing partner, Cornelius Uliano.  (The three screenwriters also serve as producers.)  Moving with the speed of one of those fastballs that always seem to whiz by Charlie Brown, Millero took the script to Fox Animation Studios president Vanessa Morrison, who immediately set the wheels in motion.  Blue Sky and Fox had accomplished what every major studio had attempted:  secure the film rights to one of the world’s most coveted properties. 
The approach and care that Martino showed impressed the Schulz family.  “We were very lucky to get Steve on board,” recalls Craig Schulz.  “Over the years, we had dealt with many people who would come in say they’ve grown up with PEANUTS, and that they had a great story.  But it’s not easy to step in the world my dad created, and to understand how he drew the strip.   Steve Martino got it.”
Notes producer Michael J. Travers:  “Working with the Schulzes and getting a story that felt true to the work of Charles M. Schulz was crucial.   This film really is an extension of his legacy.”
To say that Martino felt some pressure would be an understatement.  “I thought about Schroeder and his little toy piano, and on the day we were entrusted with these icons, I felt like I had a grand piano on my shoulders.  I had artists lining up outside my door!”  Adds supervising animator Nick Bruno: “It was the first time my dad called with an opinion on how not to screw up a project of ours!”  
Rounding out the producing team is one of the film industry’s most respected filmmakers, the multi-talented (and lifelong PEANUTS fan) Paul Feig.  “I almost fainted when Ralph Millero approached me to work on the film,” jokes Feig.  “It was like getting the phone call to come on board for the re-make of ‘Star Wars.’"

THE STORY’S IN THE PEN LINE, CHARLIE BROWN

As production geared up on THE PEANUTS MOVIE, Martino had a particularly memorable conversation with Craig Schulz:  “Charles M. Schulz had a profound impact on me as a child and as an artist,” says Martino, “and in one of our initial meetings, Craig stopped me and said, ‘All of my dad’s friends referred to him as Sparky, so if we’re going to be on this journey together, that is what you should call him.’  That was such a great honor.” 
To kick-off production, Craig Schulz brought acclaimed artist Tom Everhart to Blue Sky Studios to meet with the filmmakers and artists.  Everhart is known for his larger-than-life interpretations of Snoopy, Charlie Brown and the rest of the PEANUTS Gang, which have been exhibited in galleries around the globe—including the Louvre Museum in Paris, the Los Angeles County Museum of Art, the Museum of Fine Arts, in Tokyo, and of course, the Charles M. Schulz Museum and Research Center in Santa Rosa, California, a museum dedicated to the work and legacy of the famed cartoonist. 
In a discussion about his careful study of Charles M. Schulz’s work, Everhart projected images of the cartoon strip on a movie screen to show the details of Schulz’s black ink lines. 
“When Tom blew up the strip, we saw such detail in the ink and literally saw story in the line.  It was incredible,” says Martino.  
“It really was a paradigm shift for us,” adds art director Nash Dunnigan.  “We knew then we had our launching pad for the look and style of the characters and production design.”
Admit it: At one point in your life, you doodled a version of Snoopy or his doghouse on a school notebook… or scribbled the iconic zig-zag of Charlie Brown’s sweater.  Or perhaps you traced the characters from the Sunday comics.  “When I was younger, I thought, I can draw Charlie Brown; it’s simple,’ says Martino.  “But when you try to capture Charles M. Schulz’s work, it’s daunting!” 

PACK YOUR BAGS, SNOOPY!  YOU’RE GOING TO SANTA ROSA!
To capture the characters’ unique traits, Martino and producer Michael J. Travers immersed the crew in the world of PEANUTS.  They began that journey with a visit to the Charles M. Schulz Museum and Research Center.  
The museum is home to thousands of original PEANUTS comic strips, making it the single largest collection of the cartoon in the world.  It also holds hundreds of Schulz’s sketches, book illustrations, personal artwork, and early drawings.  The accompanying research center includes an impressive library, along with letters, photographs, interviews, and unique PEANUTS ephemeral items.  
“The folks at the Schulz Museum were phenomenal,” says Martino.   “They opened up their archives to us and were extremely welcoming.”
For insight into the subtleties of Schulz’s work, the artists, animators and story team turned to Paige Braddock, of Charles M. Schulz Creative Associates.  As Creative Director, Braddock is responsible for the look and creative development of all PEANUTS-related products worldwide, as well as the editorial direction of the publishing initiatives.  “Paige was an invaluable resource to all of us,” says Martino.   “She was the last artist to work and train with Sparky.”    
Braddock gave the team from Blue Sky a nugget of advice that could be summed up in one word:  Relax.  “Schulz’s line was loose and organic.  You can’t even get close to that line quality if you can’t relax,” says Braddock.  
She reassured the artists they were not alone in feeling a bit overwhelmed by the challenges in mastering the characters, especially Charlie Brown’s head.  “It is nearly impossible to get right when you first start working with the character, and if it is off in the least, it really stands out,” says Braddock.
Story artist Karen Disher traveled to Santa Rosa for what would become the first of many expeditions.  A PEANUTS fan since childhood, she still learned much from these visits.  For example, she notes, “Charlie Brown’s lines are deceptively simple.  It was amazing how much emotion he Charles M. Schulz could get from simple little dots, lines and squiggles.  And that’s hard to replicate.”
The entire Blue Sky team knew they would need to push the envelope to bring to life the screenplay by Craig Schulz, Bryan Schulz and Cornelius Uliano.  
Originally, the writers thought about focusing the story on Snoopy, with Charlie Brown relegated to a secondary storyline.  But they quickly decided against that direction, knowing that too much of Snoopy could overpower the film’s narrative.  “My dad had that same problem with the strip,” recalls Craig Schulz.  “He was constantly reining in Snoopy!”
To balance the story, it was decided to include the entire cast of PEANUTS characters, including some of its lesser-known members.  
“It was Steve Martino who suggested we expand the world by bringing in the characters that everyone wants to see and to broaden the scope and the message,” recalls Craig Schulz.    
At its core, THE PEANUTS MOVIE is about everyday anxieties we encounter while growing up, going to school, and dealing with the perceptions people have about one another.  “We took that theme and changed the overall tone of the movie, which resulted in a stronger message, one that both adults and children can relate to,” says Schulz.  
Martino and his teams made certain each character received a proper introduction and point of reference.  Fortunately for the filmmakers, they had a set of well-established characters with strong voices created by Charles M. Schulz.
“What Sparky did so brilliantly for 50 years was to show the world it’s okay to express your emotions, anxieties, hopes and fears, without a filter,” says Martino.  “We see a little bit of ourselves in each of the characters, and that is what makes them so relatable.  Rather than internalizing the characters’ emotions, Schulz allowed them to be expressed openly, and we’ve stayed true to that narrative. 
“One of the challenges in animation is creating characters that are interesting and have depth, so that when you put them together, you’re able to create interesting scenarios and a compelling story,” Martino continues.  What Sparky has provided us with through all the years of the strip are really great characters.  He wrote about universal topics that resonated with all of us, coming out of the voices of kids.  They really are adults in children’s bodies.”
Martino was especially intrigued by Charlie Brown.  “Everybody’s got a little piece of Charlie Brown in them,” Martino explains.  “What’s great about the character is that he operates on such an extreme level, which always makes you feel better about your ‘Charlie Brown-ness.’  We’ve all been in those awkward situations and we’ve all had failures.  Charlie Brown teaches us that in the midst of all that, you can pick yourself up and try again. So it was very important for us to capture that spirit in his expressions.”

BACK TO SCHOOL 
For the daunting task of leading the team of animators responsible for bringing the characters to life, Martino turned to three of Blue Sky’s seasoned artists:  supervising animators Nick Bruno and Scott Carroll, and lead animator Jeff Gabor.  All are ardent fans of Charles M. Schulz. “We wedged ourselves onto this project,” jokes Carroll.   
Together, they were responsible for training, supervising and most importantly, keeping on-model a team of 100 animators.   Stressing clarity, focus and simplicity, Bruno, Carroll and Gabor had to introduce an animation style that was new to nearly everyone working on the film.  Each animator joining the team attended “Van Pelt University,” a crash-course in the study of Charles M. Schulz’s style and work.  
“There was a not a lot of information to go off on from the strips, for movement,” observes Gabor.  “When you start to break down Snoopy’s 15 or 20 expressions, it was impossible to decipher the in-betweens for movement cues, so we turned to the specials,”
Gabor is referring to the animated television cartoons produced by Bill Melendez and Lee Mendelson.  Over the years, the duo oversaw more than 40 PEANUTS television specials, winning a combined total of three Emmy awards and 20 Emmy nominations.  In 2015, the Emmy and Peabody award-winning “A Charlie Brown Christmas” celebrates its 50th anniversary; to many, the airing of the special signals the official start of the holiday season.
“If you look at what Bill Melendez did, it is like you are still looking at the strip,” observes Carroll.  “The style he created for the specials was in large part due to the design of the characters.”
Adds Martino: “I listened to hours and hours of taped interviews with Bill Melendez from the later part of his life, when he learned that you can’t animate these characters in a follow-through fashion.  That’s what drove his styling.”   
Legendary animator Bill Littlejohn (working for Melendez-Mendelson) was responsible for animating two of the most memorable scenes of PEANUTS animation:  Snoopy’s infamous dance on Schroder’s piano from the Christmas special, and the “Red Baron” sequences from the Halloween special.  Littlejohn’s ability to translate Snoopy’s antics and pantomime into story has been lauded and studied by aspiring animators all over the world, including those at Blue Sky.
“Bill Littlejohn gave me my very first understanding of animation,” recalls Bruno.  “When I was five years old, I received a Fisher Price Cartoon Viewer for Christmas, which came with a set of PEANUTS animation.  I would stay up all night stepping through Bill’s masterpiece ‘Snoopy vs. The Red Baron.’  There was something magical about understanding that Snoopy was on the losing end of a dogfight, without ever seeing his opponent!”
Adds Scott Carroll: “If we hadn't studied Bill Littlejohn's work, we wouldn't have gotten that iconic PEANUTS look and feel in the animation.” 

THIS IS YOUR NEIGHBORHOOD, CHARLIE BROWN
BRINGING the PEANUTS world and characters to the big screen in CG was a formidable task, but not just for the animators.  Creating and designing the overall look of the film was just as challenging for the art department.  “I always looked at the comic strip and wanted to know a little more about Charlie Brown’s world,” says Martino.  “Sparky always gave us a short snapshot—a tight shot of their world.”
Expanding that world fell to art director Nash Dunnigan and his team.  
“Sparky is, in essence, our production designer,” says Dunnigan.  “His original comic strips provide a wealth of information for our visual approach.”  Pouring over thousands of comic strips, the design team discovered the common threads throughout Schulz’s work.   
It was important to Dunnigan maintain a design consistency and avoid over-stylization.  “You can only take the level of detail in the props and environments so far before there’s a disconnect,” he explains.  “We didn’t want to compete with the intended simplicity of the film’s look.”
Dunnigan challenged the team to refer back to the pen line of Schulz’s work in everything they designed.  They noted that Schulz’s strips from the ‘80s and ‘90s had backgrounds, “set dressing” and “props” with a simple aesthetic, leaving the filmmakers to fill in a lot of blanks.  “We would review the strips and see only part of a lamp or couch, or just a corner of a window,” recalls lead set designer Jon Townley.  “It became even more important to absorb the nuances of how he [Schulz] drew and his style.”   
Martino knew he wanted to draw a clear distinction in the production design between the action that takes place in the beagle’s fantasy sequences, where his imagination takes him to the skies as the World War I Flying Ace, and those that take place in the “real world.”  
The scenes set in Charlie Brown’s house, in the school and throughout the neighborhood are styled with desaturated background colors, in order to not take away from the main characters’ signature saturated and vibrant colors.  “Steve wanted us to feel as if we might be looking at the Sunday comic strip when we were in Charlie Brown’s neighborhood or house,” explains Dunnigan.  
Turning to Snoopy’s flights of fancy, the team wanted to push color boundaries.  With Snoopy and his siblings primarily white, the deeper colors of the spectrum would accentuate their actions. 
One of the more charming aspects of the strip is that the characters seem ageless.  “We tried to achieve timeless styling in order to avoid dating the film—with a few exceptions,” explains Dunnigan.  “We tried to stay away from concepts that were not in Sparky’s strips.”  For example, the design team explored placing a television in the background of Charlie Brown’s living room, as a prop.  In researching the strips, the team noticed that the comics featured a 1970s console type television set.  “We designed and modeled the TV,” recalls Nash, “but decided not to use it as we felt it dated the scene and film.  The TV introduced multi-media and a ‘decade’ and we didn’t want to introduce those concepts.”  
The filmmakers did make one exception, by including the iconic rotary phone seen in so many of Schulz’s strips and comics.
The look of THE PEANUTS MOVIE is a testament to the legacy of Charles M. Schulz.  “I immediately fell in love with the film’s design,” says producer Paul Feig.  “It doesn’t challenge your perception of what PEANUTS should be like, but rather, it adds to it.”

IT WAS A DARK AND STORMY NIGHT….
When Snoopy enters his fantasy world, we the find the beloved beagle typing away, as his alter ego, the “World Famous Author,” endeavors to write the next great novel.  With his trusty editor Woodstock by his side, Snoopy begins “The Greatest Story Ever Told,” with the classic line, “It was a dark and stormy night…”
“Snoopy sees what is going on in Charlie Brown’s life and takes his cues from there and we see the story progress in his fantasy world,” explains Martino.  The most recent twist in Charlie Brown’s life is his being smitten with The Little Red-Haired Girl, the new kid in his neighborhood and classroom.  Snoopy, like his pal, is pursuing a romance.  Uliano notes: “Snoopy’s story is filled with love and adventure, set against the backdrop of WWI as the WWI Flying Ace sets off to win the heart of a beautiful pilot named Fifi, while facing off against his arch-nemesis, The Red Baron.”  
For Bryan Schulz, this part of the film’s narrative was particularly satisfying, both as a writer and a fan. “This sequence was a chance for me to finally answer a question I had been pondering for years: Why was Snoopy even chasing the Red Baron?”

GIVING VOICE(S) TO ‘THE PEANUTS MOVIE’
To generations that grew up with the PEANUTS specials, the voices of Charlie Brown, Lucy, Linus, Sally and the rest of gang are ingrained in our minds.  Casting the right young actors would be crucial to the film’s success.  
Casting director Christian Kaplan conducted an exhaustive search, as he and the filmmakers met with over 1,000 hopefuls on both the East and West Coasts.  To gauge cadence and rhythm, they auditioned the actors using dialogue and script passages from the PEANUTS.   
After an exhausting search, Martino found his Charlie Brown in ten-year-old, Scarsdale, New York resident Noah Schnapp.  “Noah has a great voice for Charlie Brown, but also has a similar temperament to the character,” says Martino.  “That allowed us to rely on his natural tendencies and it really felt like Charlie Brown.”
Casting the voice of Linus led to several sleepless nights for Martino.  “Linus was my favorite voice from the original PEANUTS specials and was the voice I was most worried about casting,” he recalls.  “Linus had this wonderful natural lisp.  It was never overdone but it felt so ‘real.’  Eleven- year-old Alex Garfin, from New York, landed the role.  “In our story, Linus is that steady, supportive friend for Charlie Brown,” says Martino, “and like Noah does with Charlie Brown, Alex has a temperament that feels like Linus.” 
It takes a confident actress to play Lucy, and Martino found that in ten-year-old Huntington Beach, California native Hadley Miller.  But rest assured, Hadley does not have the disposition of her crabby, bossy counterpart, Lucy.  “Hadley has this sweet, well-mannered personality and I wondered if she could play the bold, brash side of Lucy,” says the director.   But that concern was alleviated when Hadley stepped into the recording booth.  
“She knocked me over with her big, bold delivery,” says Martino.  “Hadley really understood Lucy. I said ‘Wow, that was amazing,’ and then back to being just Hadley, she said in the sweetest, most polite voice, ‘Thank you.’  She was perfect.”  
Although the Little Red-Haired Girl has only a few lines, she is an undeniable force in the story, as Charlie Brown’s major crush.  “It was important that her voice have both sincere and sweet qualities,” says Martino.  Ten-year-old Francesca Capaldi, best known for work on the Disney Channel TV show “Dog with a Blog,” takes on the role.
Early in the recording process, Craig Schulz attended a voice session of Mariel Sheets, the young actress who portrays Sally Brown.  Sheets had no idea who Schulz was, and during a break, Schulz recalls how she rattled off lines from the Christmas and Halloween specials, beat for beat, with perfect pacing.  “She was phenomenal,” he praises.    
“The great thing about working with kids is that they have extraordinary imaginations,” says Martino.  “Given that they are acting in an empty room, and with no costumes, set, or props, they have only our ability to paint a picture in their minds of the scene they are playing.” 
Snoopy’s love interest, Fifi, presented another voice casting challenge.  Introduced in a special in the 1980s, Fifi never spoke, so the filmmakers had to figure out how to best approach her voice.  “We wanted to do something special yet appropriate and not just stunt-cast for the sake of stunt casting,” explains Martino.    
Their found their Fifi in Tony and Emmy award winner Kristin Chenoweth.  Chenoweth won a Tony and Drama Desk awards in 1999 for her portrayal of Sally Brown in the musical “You’re a Good Man, Charlie Brown.”  This fall, Chenoweth, a longtime PEANUTS fan, appears on the 50th Anniversary television special for “A Charlie Brown Christmas” and performs “Christmas Time is Here,” the program’s signature song.  
Working with Chenoweth was a coming home for the team at Blue Sky, as she voiced the character Gabi in the studio’s film “Rio 2.”  Says Martino, “Having Kristin add her unique talents to our film is a huge thrill for all of us at Blue Sky, and given her fifteen-year association and collaboration as part of the PEANUTS family, it made for the perfect match.”

IN THE MIX 
Two-time Academy Award winner Randy Thom, Supervising Sound Editor and Supervising Sound Mixer on THE PEANUTS MOVIE, is no stranger to the world of animation.  A legend in the craft of sound design and mixing, Thom, who is based at Skywalker Sound, has worked on over 20 animated films, including the “How to Train Your Dragon” and “Rio” films and “The Incredibles” (for which is won an Oscar).
Thom embraces the myriad challenges of animation and designing a world of sound from scratch.  “It’s wonderful to thing to work in a variety of styles,” he says.  “What I particularly enjoyed about THE PEANUTS MOVIE is the directive and challenge set by Steve Martino that we stay true to the original sound of the PEANUTS TV specials.
“Even though we used contemporary equipment we employed special techniques to antique them, incorporating characteristic sounds you’d recognize from the specials,” Thom continues. 
In a nod to the classic specials and to the legacy of Charles M. Schulz, Bill Melendez and Lee Mendelson, the filmmakers were granted access to the library of Melendez’s recordings of Snoopy’s voice.  “It was really important for us to use Bill’s voice, so I approached his studio and secured a majority of the recordings he had made over the years,” says Craig Schulz. 
Entrusted with the recordings of Melendez (voicing Snoopy and Woodstock), Thom took special care incorporating them into the film.  “We studied Bill’s voice and the recordings he made at the time,” explains Thom.  “He would record himself doing just hums and purrs and whistles and modulate his voice up and down, and then he would later alter the pitch higher so that it was a funny little creature.  The trick of course is to invent a language that is expressive emotionally, but isn’t comprised of words but instead sound halfway between an animal sound and human vocalization.  It needed to be funny when appropriate and of course affectionate when appropriate.”

CUE MESTRO, SCHROEDER
THE PEANUTS MOVIE features the iconic music of Vince Guaraldi, who composed the beloved “Linus and Lucy” song from the television specials.  “Let me put your concerns to rest,” confirms Martino, “the ‘Linus and Lucy’ song and all the cues you know and love are in the film!”
Martino turned to longtime PEANUTS collaborator, jazz legend David Benoit, to perform the memorable title tracks for the film.  To bring to life the iconic “voice” of Ms. Othmar (the kids’ teacher) and all the other adult voices in the cast, the filmmakers tapped New Orleans jazz legend Troy “Trombone Shorty” Andrews.  
At the helm of all the music is composer Christophe Beck (“Frozen,” “Ant Man,” “Pitch Perfect”).  
In one memorable scene, Snoopy teaches Charlie Brown to dance (so he can impress the Little Red-Haired Girl).  Knowing the scene called for a song, Martino turned to one of the world’s top new musical artists, Billboard Music Award winning and Grammy nominated Meghan Trainor, to pen an original tune for the film.  “Meghan has written a wonderful song that expresses Charlie Brown’s optimistic attitude as he works with Snoopy to become a better dancer,” says Martino.  “She is such an amazing singer songwriter and a shining example of the thematic heart of our story.”  
Trainor met with the team at Blue Sky and seemingly overnight captured the essence of the film in song.  “Musically, Meghan had me from her very first rough demo,” Martino says.  “My foot was tapping and I had a huge smile on my face as I could see this moment in the movie being lifted by her unique talents.”
Trainor commented: “As a lifelong fan of Charlie Brown, Snoopy and the rest of the Peanuts Gang, I was thrilled to be offered the chance to see an early version of THE PEANUTS MOVIE—and to then be inspired to write a song that captured the film’s spirit, energy and sense of joy.  And it was a pleasure to work with director Steve Martino to make sure the song did right by the incredible characters and world he’s bringing to the big screen.”
Bringing that world to moviegoers has been journey of a lifetime for Martino, and the teams at Blue Sky Studios and Fox Animation Studios.  Their efforts culminate with the release of THE PEANUTS MOVIE in theaters everywhere on November 6, 2015.

ABOUT THE FILMMAKERS
STEVE MARTINO (Director) along with Michael Thurmeier, directed the global blockbuster “Ice Age: Continental Drift.”  Martino joined Blue Sky Studios in 2002 as Art Director for the feature film “Robots.”  He collaborated with Chris Wedge and William Joyce to create the movie’s wholly imagined, whimsical world for which he received an Annie nomination (Production Design).  As “Robots” hit the theaters, Martino was tapped to direct (with Jimmy Hayward) “Dr. Seuss’ Horton Hears a Who!”  The film, starring Jim Carrey, Steve Carell and Carol Burnett, was released to critical acclaim and box office success in 2008.
Martino is a highly regarded pioneer in the field of computer animation.  After receiving his undergraduate degree in graphic design in 1981, Martino commenced his graduate work in computer animation at The Ohio State University’s Computer Graphics Research Group.  This unique environment was one of the first to have computer scientists and artists collaborate to produce animation and develop the tools to advance this young industry.  Martino received his Master’s degree with a thesis focused on design and storyboarding for computer animation.
Martino was on the frontier of the blossoming industry when he joined Cranston/Csuri Productions in 1983, where he designed, animated and produced computer animation for such clients as ABC, CBS, NBC, HBO and ESPN.  Martino’s design and animation work led to his personal recognition and the studio’s garnering of awards from the Broadcast Designers Association, The International Monitor Awards and numerous film festivals.
In 1987, Martino moved to Los Angeles to help start MetroLight Studios, which gained a reputation for award winning design, visual effects and animation.  With Martino as one of the creative directors, MetroLight’s work earned the Academy Award in 1991 for visual effects on the film “Total Recall.”  That same year, Martino won a Primetime Emmy Award for his direction of the main title graphics for ABC’s “World of Discovery.”
Driven by a desire to produce original content and explore interactive storytelling, Martino joined 7th Level Studios in 1994 as the Vice President of Creative.  Martino’s work with Howie Mandel on the “Lil’ Howie’s Fun House” series, and his collaboration with Terry Gilliam and Eric Idle on “Monty Python’s Quest for the Holy Grail” and “Monty Python’s The Meaning of Life” netted awards and recognition in the field of interactive entertainment.
In 1997, Martino helped start a second studio, Click 3X LA, where he was a partner and Director of Animation.  Click 3X LA gained a reputation for the design and production of visual effects and animation for advertising, television, features and Imax films.  It was during this time that Martino began directing commercials and leading larger teams of animators in producing character animation for longer form television movies.

CRAIG SCHULZ (Writer, Producer), son of PEANUTS creator Charles M. Schulz, currently resides in Santa Rosa, California with his wife Judy.  They have two children together.  Like Charles M. Schulz's widow, Jeannie Schulz, Craig carries on his father's legacy on behalf of the rest of his siblings through his work at Charles M. Schulz Creative Associates.  He is a member of the board of directors of the Charles M. Schulz Museum and Research Center, which is dedicated to giving depth to the funny pages through the preservation, display, and interpretation of the life and art of Charles M. Schulz
 Most recently, he collaborated with his son BRYAN SCHULZ and Bryan’s writing partner CORNELIUS ULIANO on THE PEANUTS MOVIE.  Craig, Bryan, and Cornelius are writers and producers on the film.
An avid aviator, Craig Schulz ran his own charter flight company out of Santa Rosa for 20 years.

PAUL FEIG (Producer) is a multi-talented creator, working successfully as a filmmaker, writer, producer, and author.  Feig’s most recent films include comedy “Spy,” starring Melissa McCarthy, the buddy cop comedy “The Heat” starring Sandra Bullock and Melissa McCarthy, which grossed over $220 million globally, and the hit comedy “Bridesmaids” starring Kristen Wiig, Rose Byrne, Maya Rudolph, Melissa McCarthy and Jon Hamm, which grossed over $283 million worldwide.  It also garnered Academy Award nominations for Best Supporting Actress and Best Original Screenplay.  
Feig’s production company Feigco Entertainment, which has a first-look deal with Fox.  Feigco Entertainment specializes in developing edgy and commercial R-rated comedies with an emphasis on strong female lead characters.  
Currently in production is a reboot of “Ghostbusters,” which Feig is directing and co-wrote with Katie Dippold. The film, which will be released in July 2016, stars Kristen Wiig, Melissa McCarthy, Kate McKinnon and Chris Hemsworth.  In development is a film with Jamie Denbo and Jessica Chaffin based on their characters Beth and Gina from Feig’s recent comedy hit “The Heat”; and an untitled comedy for a group of ethnically diverse comic actresses that Melissa Stack will write based on an original idea by Feig.
Feig recently collaborated with YAHOO on an original series that premiered earlier this year.  “Other Space,” a half-hour galactic adventure comedy, chronicles a misfit group of space adventurers who stumble upon an alternate universe.  Feig created the series and is serving as its Executive Producer.
A three-time Emmy nominated writer/director and DGA Award winner, Feig is also known for solely creating the beloved and critically acclaimed series “Freaks and Geeks” and serving as director and co-executive producer of “The Office.” 
He was named one of Esquire's Best Dressed Men of 2012 and as "The Best Dressed Man in Hollywood" in Esquire’s Winter 2012 Black Book edition.
“Freaks and Geeks,” launched the careers of Seth Rogen, James Franco, and Jason Segel and Time proclaimed it one of the 100 Greatest Shows of All Time.  For his work on the show, Feig was nominated for two comedy writing Emmy Awards, one for the pilot episode and one for the series finale, which he also directed.  
Feig went on to write and direct the film I Am David, based on the Danish book of the same name by Anne Holm, and is the uplifting story about an 11-year-old boy who escapes from a Bulgarian labor camp.  Feig’s third feature was the 2006 Warner Bros. family-comedy Unaccompanied Minors, which was based on an episode of Ira Glass’ “This American Life.”  
Feig has directed multiple episodes of the television series “Arrested Development,” “The Office,” “Nurse Jackie,” “Bored to Death,” “Weeds,” “30 Rock,” and “Mad Men.”  He has served as a co-executive producer on both “The Office” and “Nurse Jackie.”  In 2008, his work on “The Office” earned him an Emmy nomination for Outstanding Direction in a Comedy Series for the hour long episode “Goodbye, Toby” and in January of 2009, he won the DGA award for Direction in a Comedy Series for the episode “Dinner Party.”  Feig directed the hour long episode “Goodbye, Michael,” Steve Carell’s last episode.
Feig’s early stand-up career soon led to a successful career as a character actor, appearing as a series regular on the television series “Dirty Dancing,” “Good Sports,” “The Jackie Thomas Show,” “The Louie Show,” and “Sabrina the Teenage Witch.”  He also appeared in such films as Paul Maslansky’s “Ski Patrol,” Disney’s “Heavyweights,” and Tom Hanks’ “That Thing You Do.”  After leaving the series “Sabrina the Teenage Witch,” Feig wrote, produced and directed his first independent feature film, Life Sold Separately.  
In addition to his film and television work, Feig is the author of two comedic memoirs released by Random House, Kick Me – Adventures in Adolescence and Superstud, Or How I Became a 24 Year Old Virgin, the latter becoming a New York Times and Los Angeles Times best seller.  He is also the author of two young-adult science fiction novels, Ignatius MacFarland: Frequenaut! and Ignatius MacFarland: Frequency Freak Out!, both published by Little Brown Books for Young Readers.  Feig’s short story, “My Parents Give My Bedroom to a Biker,” is in the young adult humor collection Guys Read: Funny Business from Walden Pond Press.
A graduate of the University of Southern California Film School, Feig was a winner of the school’s Jack Oakie Award for Comedy in Film.  After USC, Feig worked as a script reader for Taxi Driver producer Michael Phillips until he went on “The $25,000 Pyramid” and won $29,000.  “I always was an over-achiever,” he jokes.

MICHAEL J. TRAVERS (Producer) has been at the forefront of CG animation and visual effects for 20 years.  A fifteen-year veteran of Blue Sky Studios, Travers joined the company in 2000 and was instrumental in transitioning Blue Sky from a commercial visual effects facility to a leading CG animation studio.   Travers led the VFX department in its development of a fully formed CG animation pipeline for the studio’s first animated feature “Ice Age,” which received an Oscar nomination, as well as an industry accolades from ASIFA and the Visual Effects Society.
 In 2006, Travers was tapped to serve as production manager for “Ice Age: Dawn of the Dinosaurs” and oversaw the creation of Blue Sky Studio’s 3D stereoscopic pipeline.   By the time the film opened in 2009, it was the studio’s most visually ambitious project to date.  Additional credits at Blue Sky include “Robots,” “Ice Age: The Meltdown” (CG supervisor) and, as co-producer, the 2013 film “Epic,” directed by Chris Wedge..  
 Travers received a Master of Science in Business Administration from the Stern School of Business in 2005 (emphasis in Media, Entertainment and Technology) and received his undergraduate degree in Mechanical Engineering in 1991 from Tufts University.  
 Upon graduating from Tufts, Travers started his career in the field of power plant engineering, working at the Millstone Nuclear power station.
 With a desire to pursue a career in the entertainment industry, Travers leveraged his engineering background to gain entry into the field of visual effects.  He joined the cutting edge VFX house DreamQuest Images in 1994, where he specialized in the field of fluid simulation and environmental phenomena on “The Rock” and “Crimson Tide.”  In 1996, Travers joined Sony Pictures Imageworks and served as lead technical director on “Anaconda” and “Starship Troopers,” the latter earning an Oscar nomination for Best Visual Effects in 1997.  
 He turned his attention toward character animation on the 1998 film “Godzilla,” and in 1999 Travers oversaw the groundbreaking effort to fully simulate photo-real clothing on lead characters in the live-action/animation hybrid feature film, “Stuart Little,” which earned an Oscar nomination for Best Visual Effects.  
 Travers resides in New Rochelle, New York with his wife, Joan and their two children.  

ABOUT THE CAST

Ten year-old New Yorker NOAH SCHNAPP voices the role of Good ol’ Charlie Brown, the lovable loser who never gives up.
Noah discovered his love for acting at a particularly early age. Like many young actors, his first experiences performing were on the stage at school and in community theatre.  Since becoming a professional actor, Noah has appeared in many commercials and also has an active career doing voiceover work.  
Noah’s film work includes Steven Spielberg’s Cold War thriller “Bridge of Spies,” as well as the indie feature “We Only Know So Much,” based on the book.  Noah spent last spring in Park City, Utah, participating in the Sundance Director’s Lab, playing the lead role of Henry in director Brent Green’s “Untitled Loveless Fable.”
This fall, Noah is shooting the Netflix Series “Stranger Things,” playing the role of Will in the ‘80s supernatural thriller. Winona Ryder portrays his mother.
In addition to his professional acting work, Noah enjoys writing and acting in his own homegrown plays, which he performs with his twin sister, and most highly respected collaborator, Chloe. 

HADLEY BELLE MILLER provides the voice for Lucy, known around the neighborhood (and by her little brother Linus) for being crabby and bossy and humiliating Charlie Brown.  
Hadley’s voiceover credits include “Sofia the First” and “Jake and the Neverland Pirates.”  Hadley has been involved in national and regional theater, including playing Michael Darling in the national tour of “Cathy Rigby is Peter Pan,” Young Fiona in “Shrek the Musical,” Gretl in “The Sound of Music,” and  Tiny Tim in “A Christmas Carol.”  Hadley regularly performs in cabaret shows, including those for Kritzerland Productions in Los Angeles and New York.  

[bookmark: _GoBack]AJ TECCE voices Pig-Pen, who happily travels in his own private dust storm.  AJ appeared in the films “Raising Ethan” and “Stereopsis,” and in several commercials. He’s also done extensive voiceover work. 

NOAH JOHNSTON is Schroeder, a mini musical genius who is rarely separated from his toy piano or his idol, Beethoven.
A native New Yorker, Noah’s has been seen on Disney’s “Six Degrees,” “The Daily Show,” “The Tonight Show with Jimmy Fallon,” numerous commercials for Nickelodeon, and national commercials for Tyson Foods, Apple, Advil, Sony, Campbell’s Soup, as well as many others. 
Noah’s voiceover credits include: a baby whale on “Wonder Pets,” a penguin, squirrel, roller skate, firetruck, skate board, and scooter on “Dora the Explorer,” the voice of an alien for McDonalds, a nest of baby birds for AFLAC, as well as the voice of Young Mike Wazowski for Pixar’s “Monsters University

VENUS OMEGA SCHULTHEIS voices Peppermint Patty, a fearless born leader and a natural athlete who is up to any challenge…except studying.
Venus is 15 years old, and is in 10th grade at Pleasant Valley High School in Pennsylvania.  She is the youngest of six siblings, all of whom are sports fans.  Venus learned to play ball before she could talk, which developed her competitive nature to be up to any challenge – very much like her Peppermint Patty character. 
Venus is currently learning how to sing and play the piano...her most recent challenge that she loves. Venus has appeared in several commercials, for television and radio, and several short films. 

ALEX GARFIN gives voice to Linus, the benevolent, blanket-clutching philosopher who always has a kind word for everybody…even his bossy older sister Lucy.  
Alex began his professional acting career at age three, appearing in a string of Nickelodeon videos.  At age four Alex appeared in the movie “Salt,” starring Angelina Jolie.  At six, he made his first appearance on “Law & Order: SVU.”
Alex performed for the first time on an Equity stage, at age nine, in Joel Grey's version of the play "On Borrowed Time."  Alex has also appeared on “Saturday Night Live” and multiple national television commercials, including Purell, Denny's and Tyson Chicken. 
Born and raised in Manhattan, he enjoys acting, singing, tap dancing, piano, saxophone and trombone.  Alex routinely performs in the Yorkville Youth Musical Theater's stage productions under the direction of Scott Laughead.  He has an older brother, Maximilian, who is also a professional actor. 

FRANCESCA ANGELUCCI CAPALDI voices Little Red-Haired Girl, who has captured Charlie Brown’s heart; now, if only he could muster the courage to speak to her!  Known for her starring role as Chloe James in Disney’s hit series “Dog with a Blog,” Francesca has worked consistently in the industry since age four. After booking dozens of national commercials and guest-starring on shows such as “ANT Farm” and “How I Met Your Mother,” Francesca stepped into the spotlight and garnered the adoration of millions of fans by landing one of the leads on Disney’s wildly popular show.  She soon became one of the breakout faces of the channel.  Francesca also starred the motion picture movies “The Dog Who Saved Summer” and “3 Day Test.”  

Already a star on YouTube, MARLEIK “MAR MAR” WALKER voices Frankin, Charlie Brown’s good friend and confidant, and the only one who never has an unkind word about our hapless hero, or anyone else for that matter.
Mar Mar’s music video for his song “Ice Cream,” directed by David N. Donihue, has surpassed 250,000 views.  A talented triple threat, Mar Mar booked the role of Yoda in the NBC series “Guys with Kids” and also stars in Nickelodeon’s “Bubble Guppies.” 

MARIEL SHEETS voices Sally, Charlie Brown’s little sister, who believes the world owes her an answer for some of its most perplexing problems, such as, why does she have to go to school?  
Mariel was born in 2005 in Spokane, Washington.  She began her career at age four doing local voiceover and print, and then a national television commercial at age five. Mariel attended acting classes with teens and adults in preparation for the 2011 International Modeling & Talent Association (IMTA) convention in New York.  Also at age five, she won 22 awards, including “Child Actor of the Year” and “Most Sought After Female Talent.”
Mariel has acted in films and television, appeared in print ads and national commercials, and done VO, ADR and Mo Cap for television, radio, new media, computer games and animated feature films.

REBECCA BLOOM gives voice to Marcie, Peppermint Patty’s best friend, loyal follower, and complete opposite.
Rebecca is a young American actress from California, who caught the acting bug at the tender age of seven.  Her first role was in a TV commercial for Apple’s iPhone 5. That launched a successful string of other national commercials. Soon after, she and her parents discovered Rebecca’s unique voice, which led to a voiceover career, including the role of Masha in the TV series “Masha and the Bear.”  That series led to Rebecca landing the role of Marcie in THE PEANUTS MOVIE.
	She then discovered her natural funny bone, which led Rebecca to pursue improv at the LA Comedy Connection.  Her goal is to continue landing roles in animation and comedy projects. Rebecca attends public school, where she plays basketball, sings, and studies guitar.
	Rebecca is involved in several charity organizations, including Peta and The Orca Project, which help homeless animals.  She has a big Labrador dog named Junior and two kittens.  Rebecca’s goal is to be involved in several other animal rights organizations.

WILLIAM “ALEX” WUNSCH voices Shermy, Charlie Brown’s friend, who does everything Charlie Brown does, but with better results.
William is an energetic 10 year old who loves acting, singing, playing the piano and performing.  At age six, he asked his parents if he could attend a talent convention in New York. William then started working professionally.  He has landed several TV appearances, including “SNL's” ‘The Kids’ with Jim Carrey, a Netflix special with Henry Zebrowski, and an episode in Comedy Central's “Broad City.”  William’s regional and national commercial credits include AT&T, Choose Health Delaware and Genworth Insurance.   
William continues to enjoy performing in theater.  Stage performances include Chip in "Beauty and the Beast," as well as ensemble roles in several musicals.  

ANASTASIA BREDIKHINA voices Patty, who enjoys making fun of Charlie Brown.  Anastasia began performing at the age of four.  
She has had the privilege of performing at Carnegie Hall in "The Christmas Rose" with Jane Seymour, and also took the stage at Alvin Ailey as a member of Broadway Dance Center's prestigious Arts in Motion Jr. dance company.  
Anastasia is a nationally ranked competitive dancer trained in ballet, tap, jazz, hip-hop, breaking, modern, lyrical, contemporary, street jazz, voguing, waacking, Latin, ballroom, and swing.  At age six, she made her commercial debut in a "Reuse Reduce Recycle" PSA, and then appeared in the commercial "Kickboard Scooter.”
Other credits include a spin-off of "Wedding Crashers" entitled "Birthday Crashers," and a staged reading of an Off-Broadway Bollywood musical, "The Raja's Son & Princess Labam," for which Anastasia was offered a role in its upcoming run. 
Anastasia is also a trained singer skilled in piano, flute, recorder, and some violin and cymbals.  She recently recorded the vocals and filmed a video for a cover of Pink's song "Bridge of Light," under the direction of David Forni. 
Anastasia enjoys swimming and gymnastics and has been selected to join competitive teams for both. She is currently a drama major sixth grader at the Gifted and Talented Mark Twain Intermediate School and is also a third year student at a local Russian school. 

MADISYN SHIPMAN voices Violet, who like her best friend Patty, enjoys making fun of Charlie Brown.  
Madisyn stars in the new Nickelodeon series, “Game Shakers,” as Kenzie.  The show was created by Dan Schneider (“Drake & Josh,” “iCarly,” “Victorious”).
When Madisyn was just seven years old, she made her way to New York City from North Carolina to pursue her passion for the performing arts.  Madisyn quickly hit her mark, landing a key role in the Broadway production of “Enron.”  She stars in the independent feature “Geezer,” to be released in late 2015, portraying the daughter of music legend Billie Joe Armstrong of the American punk rock band Green Day.
Madisyn is a passionate musician with a love for all genres, especially classic rock and pop.  
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